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JC591 Introduction to Communication and Mass Communication
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General concepts of communication and mass communication including meaning, objectives, categories
and types of communication and mass communication, modeling and simulation of communication system; structure,
roles, and duties of major media organizations such as printing media, broadcasting, television, film, and new media;
advertising and public relations including corporate governance, international news agencies and mass media system;

consequences and influence of mass media and new media in micro and macro levels; morality and ethics of the media.
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JC592 Fundamental Statistics for Communication Research
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Basic concepts of conducting research in general and research in communication in particular;
principles of descriptive statistics and inferential statistics to analyse data from communication research; the use of social
science software package to analyse, describe and interpret results for presentation; test the hypothesis using bivariate

analysis and basics of quantitive data analysis.
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JC611 Theories of Mass Communication
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Rationales, concepts, paradigms, and processes of knowledge quest that have an impact on the
accumulation of body of knowledge; theoretical frameworks and communication theories based on humanities, science
and social science fundamentals, which include viewpoints and methodology from positivism, interpretivism, and critical
theory; an application of theories in micro- and macro levels. The micro level aims at explaining thought processes, news
making and impacts of mass media to an individual in their beliefs, attitudes, and behaviours. The macro level analyses

structures, mass communication system, roles and duties of mass communication in the societal and cultural levels,

including the influence of communication technology and changing media landscape.
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JC612  Quantitative Research for Communication
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Meaning and basic concepts of communication research, paradigms, social science quantitative research

methodology that can be applied for mass communication. A focus on postulating research questions, research design,
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writing a research proposal, writing up and presenting research report, an application of statistics and social science

software to analyze bivariate data including moral and ethics for researchers.
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JC613  Qualitative Research for Communication
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Concepts, philosophy, forms and procedures of qualitative research as well as various research
techniques to search for knowledge in mass communication including observation, in-depth interview, group interview,

document research, text analysis, case study, ethonography and new methodologies used in mass communication and new

media.
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JC614 Seminar in Mass Media Roles in a Changing Society
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Seminar on the interrelationship between media, mass media and chaing social contexts, roles and
impacts of media to an individual and a society; economic, political, social, cultural and technological impacts towards the
current mass media; dimensions of mass media production organization, processes of information and meaning making;

media consumption of news receptors; an understanding of changes in contemporary media, which leads to a postulation

of relevant research questions.
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JC615  Seminar in Theories and Methodologies for Mass Communication Research
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Seminar on the application of mass communication theories and research techniques to explore various

dimensions of mass communication including journalism, magazines, radio, television, movies, advertisement, public

relations and new media.
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JC656 Development Communication
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Principles, concepts, theories of development and communication for development such as concepts of
changing society, theories of cooperative development, theories of community communication; implementation of
communication strategies as a tool and means leading to social changes and development; desiging means for
communication, the use of media, content management; how changes affect an individual in terms of knowledge, attitude

and an individual’s and society’s behaviours;
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JC657 Communication Planning and Policy
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Concepts and theories of communication plans and policies implementation such as meaning,
components, steps, procedures in implementing plans and policies; the relationship between plans, policies and theories
such as system theories, concepts about communication rights, communication resources, communication needs; concepts
for conducting research to implement plans and policies for communication, evaluating plans and policies in several levels

including the government, business, community or society by relating them with the new concept of media and

contemporary communication.
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JC658 Communication and Social Issues
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Relationship between communication and other related social issues including political, economic,
culture, family, religion, health, education, sexual, environmental and legal dimensions and others; concepts and theories

for studying communication and social issues, namely concepts of roles, functions and impacts of communication,
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concepts of social impact on communication, concepts of communication and social meaning; an application of concepts

for a case study on contemporary issues in Thailand and in the global levels.
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JC659 Seminar in Critical Analysis and Cultural Studies of Mass Media
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Meanings of critical analysis of mass media; major concepts of critical theories for mass communication
i.e. marxism, neo-marxism, political economy thoeries on media, theories, semiology and critical discourse, new critical
theories for communication, feminism, cultural studies theories, seminar and the application of critical theories for case

studies in communication and mass media.
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JC659 Public Communication Campaigns
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Fundamental concepts of campaigns, strategies, planning communication campaign for public --both
government and private sectors, which include several issues such as environment, sanitation, human rights, crisis and
conflicts, democracy, public policy and peace diplomacy, social norms, social development, sustainable development, law,
scientific and technological knowledge for society; relevant concepts and theories, target group research, research for
scoping message content, designing communication work, communication plans and evaluation of communication

effectiveness.

4 ¢
18.666 MIAPEAITVIANT 3 (3-0-9)
JC666 Organizational Communication
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Concepts, evolution and development of frameworks as well as theories for organizational

communication from classical theories, human relations theories, system theory, cultural theory, critical theory, an
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importance of contexts in organizational communication such as interpersonal communication, group communication,
public communication and communication via new media; a focus on processes of organizational communication
especially communication for mass communication organizational management and relationships between mass media

organization and society.
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JC667 Communication and Globalization
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Meanings and importance of communication and globalization, changes in time and space in globalized
communication, development of communication in globalised period, important co ncepts to study communication and

globalization, an application of such concepts to analyse contemporary case studies for communicating in globalized

context, localism, regionalism, pluralism in society and culture.
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JC668 Marketing Communication
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Marketing concepts and marketing communication; marketing positioning and strategies in
determining communication strategies, marketing tools for communication as the most important factor leading to
communication effectiveness and achievement of marketing goals for commercial marketing and social marketing,

marketing communication in mass media industry.
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JC669 New Media Studies
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Meaning and importance of new media, communication in virtual cultural context, new social network,
media convergence phenomena, economic, political and cultural roles of new media, important concepts and theories in
new media communication, and application of theories to explain and analyse impacts of new media towards an

individual, organization, institutions and society.
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