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3 129wnn | 59U 12 denn
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FDINN YOI

UR.614 MIADENSINSAAIALUUASY 3 Medn | Un.614 NSHREISNINNISRAIALUUASY 3 MR
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3.1.5 A1B5U1ET18TI

v 109AY
Uf. 601  N1IIANTITNITAAIA 3 (3-0-9)
MM 601 Marketing Management

VBULUAAIUFURAYOUVBIHUINITNITAAN n3zUUNTlUNTUSMSNUAIUNTNAIRGIL
NITBATIEN NITIIHEY NITAUTUNIT UaEN1TAIVALLAZUTEIUNG ﬁgaﬁimSQQLﬁumiﬁwmmvﬁﬂaﬁ’U
wqaﬂsimawﬁa wazffuslan naensumsianagns wagdulsraumanismaiailonauae sy
Ao svanguilmineegreiuseaniamuaziinlsngladilnanusuiiaveudeuilae dau uay
dandox

In this course students will learn about the remit of marketing managers and the
marketing management process, comprising analysis, planning, operation, control and appraisal.
The focus will be on becoming familiar with buyer and consumer behaviour, strategy
development and marketing mixes to efficiently fulfil the demands of target markets while
maintaining profit for business sustainability and also keeping to the principles to responsibility

towards consumers, society and the environment.

UR. 602 STUUENTEUIMANIIMIATAanTsiadula 3 (3-0-9)
MM 602 Marketing Information Systems for Decision Making

WuafAn 93RUsENeU wardsnsfldlunisesnuuusruuasaunaRfinunefienauaues
nssnaulafiddny YRIFUIMTAUNTAAN IAUATOUAGUUNAITRYA ‘3‘%mﬂéfm%a%’a%a ATUATIZN
uazUszananadoya nseenuuuTeNulmnzaniuingUsrasdinsldanuvesfuimssiunisnain
seifusneg eilaegatiunsliusslsninnmalulafasaumaszsnneingg

In this course students will learn the concepts, components and methods used in
marketing information systems with the goal of supporting the decision making of marketing
managers. The course covers sources and methods of data collection, data analytics and
evaluation and designing reports that are suitable to be used by different levels of marketing
managers.  The focus will be on using and benefiting from different types of marketing

information systems technology.

15



Ump.2

un. 603 landnenisnatauazdning1guilam 3 (3-0-9)
MM 603 Marketing Problems and Consumer Psychology
LAnkaznannIslunsTinsgvikasiaulyninenisaainlnefinyikasysul segndlys
nQuiuazuIAANELIRINegnd esenuuunagnsnanisnatal iininzauuagasn ot
lonansnisnainsaznauauesdymanaliog19uras
The course provides concepts theories and frameworks that are employed to
understand underlining consumer problems and motivations to consumption behaviors and
identify marketing problems. Students are also trained different marketing frameworks to satisfy

unmet consumer’s needs and strategically solve marketing problems

UM, 611  NISIANTITHARNUNHALATIRUAN 3 (3-0-9)
MM 611 Product and Brand Management
YDULVAAINUSURAYBU LLazmiwﬁwﬁﬁuaqQ’U‘%miﬁmmimm@ﬁ@LLamamﬁmsﬁ LATMTFUAN

Hon1ATRUARNIRTTIANARNA MY wagnagnsimuizanlulmazd 9830 n1siauInGndueiivd 113

Y o w [y v 1%

Ansnaunansas lnesatiunsliauddyiumsiauasdteidaudlunnufnvesgnd s
Fnnsinyanvomsdud naensunagnd wariinslunsains 3w wazifiunuALAzyaAY8InT
lnerilsismnuasnndesiunagnsdiuuszanyninisnainsdue

This course studies the responsibilities and duties of product and brand managers,
covering product life cycles and suitable strategies for each stage of that life cycle, new product
development and management of product ranges by focusing on the importance of developing
brands that are valued by customers, how to measure brand value and strategies and methods

to build, maintain and add value and worth to brands by considering the compatibility with

other marketing mix strategies.

Up. 612 AIIIANITIIALALAMUFAINNTALUNITIINATLS 3 (3-0-9)
MM 612 Pricing and Profitability Management
Nl nann1s wagdsnistunisnivua wasilasuluaiseausianianumuisauiu
A01UNTAINTLUITY LazdenndesnuduUszaunIInIsnaInaudu o NilaglaanudiAydunisii
a A aa a s a |a v A a ¢ Y} A oA Y
P3990 waEITNITIATIZATUTUIANNTGNEN TR IENaNTENUIINTEAUTIAIdINadaLTaglUS}

UUTBUNINMIAIN Wagaaausatunsinmlsluvesssia
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This course studies the theories, principles and methods in determining and changing
pricing to suit a competitive situation and that is compatible with other marketing mix methods
by using tools and quantitative analysis methods to analyse the continuous effects of pricing

levels on marketing budgets and business profitability.

un. 613 UszaumsalanATuasnIsHaIutaInig 3 (3-0-9)
MM 613 Customer Experience and Omni Channels
madnla esuszneu JUuuy msfiuffuiusiuaunedon nmednduladende uasngingsy
ndsnsuneesuilon oniseenuuunsnaudesnaimuavesgsiadifefuioadsUssaunisel
firlssuguslnnegnadeiion InndtunsAnungul uwnifnuaznsddne luniseenuuudeamienis
i

(%
Y

doans Yenen1sdming waznisaiauszaunsalliiuguslan e

4

parilafaUseansam auyuly
NsUsMTas waluladnantaz A

This course studies understanding of elements, patterns of consumers’ interactions
with their environment, forms of and decisions on choosing distribution channels, and how they
interact with the brand and other consumers after their purchase for the goal of designing omni
channels to maximize customer experience. This course also provides theories concepts and
case studies for designing appropriate communication channels, efficient distribution channels

and integrations of both with consideration of cost justification, efficiency and technology in

both traditional and digital premises

Uf. 614  A15AEITNINNITARIALUUATUINRS 3 (3-0-9)
MM 614 Integrated Marketing Communications
PANNIT WAZLUININIUAITEREITN19INSAA1ANUSTaNUSEEIULATBIED LagnanssuaLasy

nMIna1AnnIULUUNINIsiawan nMsdaasunisig msuseduius nsldwinnuig uazfianssy

sULUUBUTdayaYasiiudeynUssinnisdenusiuiazidva egnelauuiAnndaiau

Y

a | a a = Y] o X |9 Y oa v Y
WwerfuiioUszansnngegalunisdeans uaznisldavuszuna nillaeysiiinaruaenndeosivdiu

Y9

UTZauynI9N1InaINAIUDUY
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This course examines the principles and ways of marketing communication that
combines and links all types of tools and marketing support activities, including advertising,
sales promotions, use of sales staff and other forms of activities, as well as broadcasted
information and news on traditional and digital media. All these activities should be clearly
conducted under the holistic and unified concept to achieve maximum efficiency of
communication and budget allocation while striving for compatibility with other marketing mix

methods.

un. 711 naqms‘mqmmmﬂLﬁamitm%’u 3 (3-0-9)
MM 711 Competitive Marketing Strategy

THip3esilanudrassmsnanifielfinAnwuuusegndlduuifn warisnislunisiinue
nagns LaruauUfAn1Inenisnatn Weadrsauuandng uazaulidisulunisudaduly
anunisalieg neAdafenuniounasning1nsvesianis mugiuanInLIndeunieuen lng
AsaUARIINATANTIATIZYlATIETaYRImAIn Wavan unisainIswlel MsiSeuieunduresianis
LazveIguedl naenIUNTisuIABITUNSURTRTIA TR ugnanmns sy

In this course students will design marketing strategy on marketing simulation to

leverage and apply concepts and methods of determining marketing strategies and action plans
in order to achieve differentiation and gain competitive advantage in various situations. This
will be done by considering preparedness of and availability of resources for firms together with
the external state of affairs. The course will cover techniques to analyse market structure and

the level of competition, comparison of the stance of companies versus their competitors and

drawing similarities to best practice in industry.

Ay deN
uf. 620 N1IAANRAING 3 (3-0-9)
MM 620 Digital Marketing

winnssunensnatauaziaiedionaviasie anunsotunussgndldludiunauuazAanseu
NN1IAAA %wfl‘%'uG’TuﬁmilfﬁﬂamjmqﬂﬁﬂLﬁ'mmsju,a3wq§miuLLazaNLmeaqmémwmma%ﬁa 33
i’m5«%@LLGiﬂ?i’JNLLNUﬂ@QMéﬂ’]i@@’]@ nseenuuudeyanismain nsifiuuszansamnalndum

MIRAIAUUENNSTINY NseatauuFodiaupaulall uazmsiasgiiasasdlon1snainnava
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This course introduce emergent innovations in marketing and the power of applying
digital concepts across the marketing functions. The course starts from understanding target
audiences and their interactions and strategicallly plan the digital marketing program covering
from strategy and planning, content design, seach engine optimization to mobile marketing,

social media marketing and analytic tools.

un. 621 N153ANTslYguNIY 3 (3-0-9)
MM 621 Supply Chain Management

a °

waAn uaziasesdlellunsuimsldgumuiiieadsyadiislidugsia naoaaunisy
wnAnlUUsEgndlfiflefiudnonmmisnunisudsiuresgsia Aaenadesiunisivasuutainiiy
ABINISVBIHUILNA UAZAITIANTEUIUNTHEAR LﬁamaUauaamméfaamﬂaqgﬂﬁﬂﬁlﬁmﬂizﬁwﬁmw
GG

This course studies the concepts and tools used in supply chain management to add
value to business and applying concepts to increase competitive potential of businesses that is

compatible with changing consumer demand. The course also provides concepts of production

process management that satisfies customer demand in the most efficient ways.

un.741  ansadlugsialudssmadu 3 (2-2-5)
MMT741  Doing Business in Japan

Anwrimusssuidedenuuasisgsia lonanisnisnain anaunssuilesuauden ns
‘LJW‘U(?T’JﬁUﬁiiiﬂLﬁ&JiW]NGﬁﬁﬂLLﬁzﬁﬂWUﬂ?iﬁﬁﬁlU%’Nﬁﬁﬁ% LLa35ﬂwmmmmﬁmmﬂLLazmﬂsdqﬂmusuaﬂ
A iamﬁgamaqmuu‘%@'w%uﬁﬂuzﬂﬁu

Study social and business cultures, market potential and attractive industries, how to
deal with business customs and common business situations, and the current characteristics of
marketing and supply chain industries in Japan. Company visits in Japan are incorporated in the

course.

un.742  n1saiiugsnatulssmelu 3 (2-2-5)
MMT742  Doing Business in China

Anwriaussnnddinuuaszidsgsia lonmanisnismain enavnssuiléfuanuden ns
Usushiussandeamsssiauazaniunisalmluniegsia wasdnuvazvesmsnanuaziddguniued

U IWINMsgauUIEntuiluau
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Study social and business cultures, market potential and attractive industries, how to
deal with business customs and common business situations, and the current characteristics of
marketing and supply chain industries in China. Company visits in China are incorporated in the

course.

un.743  nrsaliugsnatulszsmagealus 3 (2-2-5)
MMT743 Doing Business in Singapore

Anwiamusssuidedsaunazisgsie lonananisnan gnavnssuillésuanuion ns
Uiushiussandeumissiauazaniunsaiiiluniagsia wasdnuvazvssmsnanuagiddguniuyes
Anlud Tatanagauuisnduhludeelus

Study social and business cultures, market potential and attractive industries, how to
deal with business customs and common business situations, and the current characteristics of
marketing and supply chain industries in Singapore. Company visits in Singapore are

incorporated in the course.

un.744  msaniiugsnalugiinaie CLMV 3 (2-2-5)
MM744  Doing Business in CLMV

ANYIIAUSTTUIEIANLALLTITTNT Tonan19en1snane qmmmsmﬁiﬁ%mmﬁw n1g
Usushussandeumagsiauazanunsaiialuniegsia wasdnuvazvesmsnanuaziddguniued
nllana CLMV (Fuy a1 wal wasideaun) savinisgauuidndudilugiinne cimy

Study social and business cultures, market potential and attractive industries, how to
deal with business customs and common business situations, and the current characteristics of
the marketing and supply chain industries in CLMV region (i.e., Cambodia Laos Myanmar

Vietnam). Company visits in CLMV region are incorporated in the course.

un.745  nrsaiiugsnatulssmealne 3 (2-2-5)
(FwiiutinfAnwuanidsuanesUssmamint)
MMT745 Doing Business in Thailand
(Only exchange students are permitted.)
Anwrinussnundedinuuaszisgsia lonananisnatn gramnssuiildsuanuden nng
Usushiussandeumagsiauazaniunisaiiilumassia wazdnuvazvesminainuazsinsleguniuves

e saumanisgauusentuiilulne
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Study social and business cultures, market potential and attractive industries, how to
deal with business customs and common business situations, and the current characteristics of
marketing and supply chain industries in Thailand. Company visits in Thailand are incorporated

in the course.

un.746  nisendugsialulssmaiinnue 1 3 (2-2-5)
MM746  Doing Business in Selected Country |

Anwfmusssudedsnuuaziagsia lenanisnisnann granvnssudilauannudon ms
Uiushiussandeamssiauazaniunsaiiiluniegsia wasdnuvazvssmsnanuagiddguniued
Usginaiiimue iauﬁ’qms@muu%ﬁw%u’uﬁﬂwszmﬁﬁﬁmum

Study social and business cultures, market potential and attractive industries, how
to deal with business customs and common business situations, and the current characteristics
of the marketing and supply chain industries in selected country. Company visits in the selected

country are incorporated in the course.

un.747  msandugsialulszmeiiiivun 2 3 (2-2-5)
MMT747  Doing Business in Selected Country Il

ﬁﬂwﬁﬁuuﬁiiuL%ﬂﬁﬂﬂut,t,am%aqiﬁ% ToM@n19nNIIRaIn qmammiuﬁlﬁ%’ummﬁw n13
Usushussandeumagsiauazaniunisaliialunassia wazdnwazvesnsnainuagiisldguniuves
Uszanefifmue mmﬁgaﬂﬁ@muu‘%ﬁw%uﬁﬂuﬂismﬁﬁﬁmum

Study social and business cultures, market potential and attractive industries, how
to deal with business customs and common business situations, and the current characteristics
of the marketing and supply chain industries in selected country. Company visits in the selected

country are incorporated in the course.

WU N (nendnwus)
Un. 800 AN 12 wdaenn
MM 800 Thesis

LY

n1sasralasinifdekaznisaniunifidesunsliifinesdanuilviluaivinisnaiauay

YNAUDINGITNUS NNSTEUTIHINUITULNDLNELNT 52UD9TH585550TuN15vINITenazasesssuluns

LB LN TS
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Creating research proposal and research process that generate new knowledge in

Marketing. Writing and presenting thesis for publication with strong ethics practice.

WY ¥ (MIAUATIDESY)
Uf. 719 N1AUAIIDETY : 1ATINITAIUAITAANNA 6 wiaefin
MM 719 Independent Study: Project in Marketing
Favilasamamesnunisaaaluiteiiaula wagldduanuiiurey neldnisgua uayls
AMUSN¥I91Ne1138TIUT N el Tnelassnsfidavihdesazdeulidiufismuannsalunisingud
LLﬂB@Qﬁﬂ’N&J%@i’N“]éjﬁumimm@ﬁlﬁﬁﬂw’lwlﬂi%&gﬂGﬂ‘i’jj Lﬁaﬁiaaammﬁmmi vizonaudamitddiayg ma
mamanafiiduusglovitugsia uazdsanlunani
Students will undertake study and complete a project in a marketing subject area of
their own interest that is approved, supervised and under the guidance of an academic advisor.
The project must reflect a sound ability to apply different marketing theories and knowledge in

order to push the boundaries of knowledge or to answer important marketing questions for the

benefit of business and wider society.
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